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Motor Market – Price Index Home Market – Price Index

Market Prices
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Sources: CI Market View Motor (Price Benchmarking) 3600 risks run each month per Channel; CI Market View Home B&C (Price Benchmarking) 2100 risks run each month per Channel
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When did the market shift?

Motor Market
% of brands that increased or decreased prices

Home Market
% of brands that increased or decreased prices
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Motor propositions active in the PCW market % of basket where 3 or more propositions from the same 
corporate group occupy ranks 1-5

Are proposition changes altering the competitive landscape?
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Source: CI Market View Motor (Price Benchmarking) 3600 risks run each month per Channel
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Competitive but consolidating market 

Breakdown of corporate groups placing 3 or more propositions in ranks 1-5
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Thank you
Let’s make the world’s roads & drivers safer together


